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dear colleagues,

it’s a pleasure to invite you to contribute and participate to the ferMa risK ManaGeMent fOruM 2013 
which will be held in Maastricht from 29th to 2nd October 2013. Over the years the event has become a valuable 
chance to do business, meet with friends and colleagues, to network and, importantly, to extend our learning 
and professional education. the event is designed to attract risk management and insurance professionals not 
only from all over europe but also from the rest of the world.

Aside from the work that FERMA’s Team and Scientifi c Committee puts in to making the event a business 
success for our members and participants the real recognition goes to our exhibitors, sponsors and partners. 

We offer you a high quality exhibition that has space for 65 stands close to the meeting rooms where 
delegates attend lectures and workshops. this provides the perfect environment for a ‘trade fair’ for today’s 
risk management practitioners and consumers. in addition, we offer you new sponsorship opportunities to 
profi le your company and enhance your visibility. 

during my carrier, i have attended numerous conferences and trade fairs and this one is unique by its human 
size, its large community of nationalities and large networking and learning opportunities. 

Whatever business measures and goals you set yourselves, we are here to support you and help you to 
achieve them. the business of risk management is yours. let’s be inspired and meet in Maastricht! 

Yours sincerely,

Jorge luzzi
President 
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1. CONFERENCE OVERVIEW

as part of ferMa’s strategic goal to promote risk and insurance awareness across europe, Maastricht has been 
selected as the venue for the next risk Management forum. Maastricht is a symbol since it is considered the 
birth city of the new european union, where the euro currency was established. it is located in the netherlands, 
at the centre of the Benelux, at the border of Belgium, luxembourg and Germany. easily accessible by road, train 
and plane from 3 nearby airports, it offers the advantages of a small city with a state of the art convention centre 
and many hotels and venues within walking distance. We therefore expect a high participation by risk Managers, 
insurers and Brokers from all over europe. 

the ferMa risk Management forum is tHe major european event which attracts more than 1500 participants, 
over 400 of which are risk Managers. this makes it the largest meeting of risk Managers in europe and gives 
them a unique opportunity to network with their peers and meet with their service providers in a one stop 
shopping place.

 Key reasons to attend: 
•  Innovative programme featuring state of the art interactive sessions prepared by Risk Managers for Risk 

Managers
• Outstanding and motivating speakers and experts in all sessions
• The largest European exhibition of providers of risk management and insurance services 
• An ideal environment to meet and share experiences 
• A unique European Marketplace to do business

What are the features for 2013?
• A larger exhibition area with a total surface of 2500 sqm
• The possibility of large stands for onsite client meetings and enhanced visibility
•  Numerous events (opening reception, lunches and coffee breaks) in the exhibition area to facilitate contacts
• Latest IT tools in social networking
• Full access to all conference activities for all delegates
• Up to date delegates’ list directly available on line from 15 July 2013 for partners
• Hospitality suites available for rent in the Congress Centre near the educational sessions

Why Maastricht?
• An iconic European city
• Easy access from most European cities by road, train and plane
• Modern and comprehensive conference facilities
• Nearby quality accommodation at reasonable prices
• A human size and attractive city dedicated to welcome participants to the Forum
• A great Dutch Welcome!

ferMa is very keen to have a high quality exhibition, which includes products and services across the widest 
possible spectrum of business risk Management. Our exhibition hall has space for over 65 stands close to the 
meeting rooms where delegates attend lectures and workshops. 
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2. DELEGATE DEMOGRAPHICS

the following information was collected after our last forum in stockholm in October 2011.

2.1. An increasing number of participants

the number of participants has steadily increased over the years and the trend is expected to continue.

2.2. excellent participation by risk Managers

5
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2.3. Participants’ profi le Forum 2011
AGE GENDER 

FUNCTION

5 MOST REPRESENTED ASSOCIATIONS

INDUSTRY SECTOR

ASSOCIATION MEMBERSHIP

TOP 10 COUNTRIES 

11%

31%

29%

11%

1%

17%

3%

4%

1%

31%

2%

1% 

2%

1% 

2%

33%

20%

United Kingdom 21%

Sweden 13%

France 8%

Germany 8%

Switzeland 8%

The Netherlands 7% 

Belgium 6%

Denmark 5% 

United States 4%

Italy 3%

29%

12%

25%

4%

16%

14%

15%

12%

8%

8%

8%

79%

21%

Unknown
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3. CONFERENCE PROGRAMME

this conference programme is a draft layout of the sessions and activities and is subject to change. 

Sunday 29 September Monday 30 September Tuesday 1 october Wednesday 2 october

08.30 - 
08.45

shaping up for 
the day

08.00 - 
09.00

Young 
professionals 
Breakfast

10.00-
11:00

BrOKErs 
PanEl

09.00-
09.30 Opening 08.30 - 

08.45
shaping up for the 
day

11.00-
11.30 networking break

09.30-
10.30 KEYnOtE 09.00 - 

10.15
3 WOrKshOPs 
(75 min)

11.30-
12:15 KEYnOtE

10.30-
11.15 networking break 10.15-

11.00 networking break 12.15-
12.30 closing

12.00-
14.00

ifriMa lunch 
Meeting

11.15 - 
12.15

risK ManaGErs 
PanEl

11.00-
12.00

3 WOrKshOPs 
(60 min)

12.30-
14.00

farewell lunch & 
networking

12.00 - 
18.00

conference 
registration

12.15-
14.00

lunch and 
networking press conference

14.00-
15.00

3 WOrKshOPs 
(60 min)

12.00-
14.00

lunch and 
networking

14.00-
16.00

presidents’ 
summit

15.00-
15.45 networking break ladiEs’ lUnCh - 

KEYnOtE

15.45-
17.00

3 WOrKshOPs 
(75 min)

14.00-
15.15

3 WOrKshOPs 
(75 min)

17.00-
18.00 ferMapero 15.15-

16.00 networking break

18.00 - 
20.00

Welcome 
reception

16.00-
17.00 insUrErs’ PanEl 

17.00-
18.00 ferMapero

22.00 - 
02.00 ferMa night
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4. SPONSORSHIP PROGRAMME

4.1.  Why become a sponsor?
If you are aiming to build business with Europe’s most infl uential buyers of risk management and insurance 
products and services, then the ferMa risk Management forum 2013 will offer you new business opportunities. 

in just three days you can: 
• Meet targeted consumers - both existing clients and prospects
• Learn new market trends and insurance professionals’ needs
• Introduce new products or services and promote existing ones
• Establish your position as a key industry supplier 
• Enhance your sales performance
• Support the promotion of Risk Management in Europe

4.2. Sponsorship opportunities
ferMa sponsorship and promotional opportunities are designed to give you face time with attendees. ferMa 
can tailor its sponsorships to match any budgets and marketing strategy with the following options: 

• A stand in the exhibition hall 
• A hospitality suite
• One or more sponsorship items 

ferMa encourages all sponsors to make an early commitment to avoid disappointment. Opportunities are 
limited and subject to availability. Reservations will be handled on a “fi rst come, fi rst served” basis. The level of 
commitment and the reception date of the reservation forms will be the two criteria that determine the allocation 
priority.

•  Platinum sponsors of Forum 2011 can submit reservation forms from 27 November 2012 by email from 9AM 
if they remain platinum sponsors

•  All other reservation forms should be submitted by e-mail between 9AM on 4 December to 5PM 21 December 
2012

• Sponsorship items and stand allocation will be confi rmed by MCI from 14 January 2013
• All other requests after 21 December 2012 will be handled based upon availability

4.2.1. The Exhibition Hall
the layout of the exhibition area will allow for stands from a minimum of 6 sqm to a maximum of 30 sqm. 
The centre area will be reserved for events as well as seating and catering stations to allow for a constant fl ow of 
attendees. the sunday night welcome reception, coffee breaks, luncheons and ferM’aperos will also be held 
in the exhibition Hall.

The rental price will be €1.250 (VAT excluded) per square metre. This includes the basic stand structure, side 
and back panels, shell scheme, fascia with your company or organisation name and fi xed carpeting. Additional 
material and services will incur separate charges. Booth height is limited to 3 meters.

Benefi ts to exhibitors include:
•  For each 3 sqm of exhibit area rented, one complimentary badge with full access to sessions, lunches and 

the social programme.
•  For each 3 sqm of exhibit area rented, the possibility to purchase one additional badge at a reduced price 

of € 1.200 (a saving of € 790). This is not applicable to packages.
• List of participants including e-mail addresses from 2 September 2013
• Each exhibitor will be acknowledged with his company logo in the fi nal programme and website
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4.2.2. Hospitality Suites 
ferMa offers 17 rooms for use as hospitality suites for private meetings. 

Area (sqm) Price € Number

25 4000 5

45 7500 8

75 9000 2

100 12000 2

The location of the hospitality suites are indicated in the fl oorplans below. 

this price includes space rental, carpeting and electricity and excludes equipment or other services. the location 
of each room will be indicated in the fi nal programme. Allocation of the hospitality suites will be assigned by 
ferMa upon availability. 
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4.2.3. Sponsorship items 
a list of possible sponsorship items is attached as an appendix. if you select one or several items you will:

• Receive the list of participants (including e-mail addresses) from 2 September 2013
•  Receive one complimentary badge with full access to sessions, lunches and the social programme per 

€ 7.000 spent (this is not applicable to packages which already include complimentary badges)
• Be acknowledged with your logo in the fi nal programme and website

4.3.  Sponsors’ charter 
1.  please note that all promotional activities outside the designated areas and in the conference’s perimeter are 

strictly forbidden. this includes distribution and/or use of promotional items such as advertisements, banners, 
cars, bicycles, etc. 

  We remind all partners that commercial activities and/or transactions of a commercial or business nature are 
prohibited in the conference area. 

 We thank you in advance for your good judgment and collaboration.

2.  during the event, no participant may organise or promote meetings, gatherings or any other events, related 
to the topics covered by the forum, that have not been approved by the organising committee in advance. 

11
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5. PARTNERSHIP PROGRAMME
Based on the total investment, a sponsor becomes a FERMA Platinum, Gold or Silver Partner. Partners benefi t 
from the following packages.

PlatinUM 
(limited to 12)

GOld silVEr

€ 60 000 to be spent between 
booth (18 sqm minimum 
mandatory), hospitality suite and 
sponsorship items

€ 30 000 to be spent between 
booth (12 sqm minimum 
mandatory), hospitality suite and 
sponsorship items

€ 20 000 to be spent between 
booth (9 sqm minimum 
mandatory), hospitality suite and 
sponsorship items

full inner bound page advert in 
preliminary programme

full inner bound page advert in 
fi nal programme

full inner bound page advert in 
fi nal programme

eligibility for treasure Hunt eligibility for treasure Hunt

ferMa forum 2013 partner label 
on stand

ferMa forum 2013 partner label 
on stand

ferMa forum 2013 partner label 
on stand

access to delegate list on 15 July 
2013

access to delegate list on 15 July 
2013

access to delegate list on 15 July 
2013

acknowledgement as partner in 
the exhibition hall, on the website, 
in the programmes and on the 
screens between sessions

acknowledgement as partner in 
the exhibition hall, on the website, 
in the programmes and on the 
screens between sessions

acknowledgement as partner in 
the exhibition hall, on the website, 
in the programmes and on the 
screens between sessions

12 complimentary badges with 
full access to sessions, catering 
and the social programme

6 complimentary badges with full 
access to sessions, catering and 
the social programme

4 complimentary badges with full 
access to sessions, catering and 
the social programme

10% discount on net group 
registration prices

10% discount on net group 
registration prices

10% discount on net group 
registration prices

M

aastricht 2013

GOLD Partner

FORUM 2013

M

aastricht 2013

PLATINIUM Partner

FORUM 2013

M

aastricht 2013

SILVER Partner

FORUM 2013
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6. GROUP REGISTRATIONS 

Registration packages are available at preferential rates for sponsors (prices exclude VAT) 

Group Registrations Packages Price

package of 10 17.100 €

package of 20 32.300 €

package of 30 45.600 €

package of 40 57.000 €

package of 50 66.500 €

these rates are subject to the following conditions:
• Deadline to purchase packages: 1 July 2013
• Packages are anonymous. Names of participants should be confi rmed before 12 September 2013 
• No reimbursement for unused registrations.

You will receive the group registration form upon payment of your exhibition and sponsorship bookings.

7. GENERAL INFORMATION

7.1. contact 

FERMA Forum 2013 Secretariat: FERMA

Mci Benelux sa 
avenue tervueren 300

1150 Brussels
Belgium

tel: +32 2 743 15 40
ferMa2013@mci-group.com

celine nieuWenHuYs 
Julen BastarrriKa aleMan

avenue louis Gribaumont 1 
1150 Brussels 

Belgium
tel: + 32 2 761 94 32 
fax: + 32 2 771 87 20

www.ferma.eu
forum2013@ferma.eu

7.2. Venue 
Mecc Maastricht

forum 100
6229 GV Maastricht nl

www.mecc.nl
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7.3. opening hours of the exhibition Area

the dates and times are preliminary and are subject to change.

Booth set-up and material delivery saturday, 28 september 2013 
sunday, 29 september 2013

08h00 – 20h00 
08h00 – 12h00

Exhibition opening hours

sunday, 29 september 2013 
Monday, 30 september 2013 
tuesday, 1 October 2013 
Wednesday, 2 October 2013

18h00 – 21h00 
08h30 – 18h00 
08h30 – 18h00 
08h30 – 14h00

Booth dismantling Wednesday, 2nd October 2013 After the offi cial close 
14h30 – 18h00
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8. APPENDIX
8.1. Sponsorship items

c
od

e
ite

m
s

d
es

cr
ip

tio
n 

of
 o

n-
si

te
 b

ra
nd

in
g 

op
po

rt
un

iti
es

20
13

 s
el

lin
g 

pr
ic

e 
in

 
EU

r

a1
ce

nt
ra

l s
ea

tin
g 

ar
ea

 
th

e 
ce

nt
re

 a
re

a 
ar

ou
nd

 th
e 

st
ag

e 
is 

a 
ni

ce
 lo

ca
tio

n 
to

 h
ol

d 
in

fo
rm

al 
m

ee
tin

gs
 a

nd
 d

isc
us

s 
w

ith
 c

ol
lea

gu
es

. B
ra

nd
ed

 
w

ith
 y

ou
 lo

go
,th

e 
se

at
in

g 
ar

ea
 is

 w
ell

 lo
ca

te
d 

to
 g

ive
 y

ou
r b

ra
nd

 h
ig

h 
ex

po
su

re
. O

ne
 s

po
ns

or
 o

nl
y.

€ 
25

.0
00

,0
0

a2
fe

rM
a 

ni
gh

t
G

et
 v

isi
bi

lity
 d

ur
in

g 
th

e 
en

te
rta

in
m

en
t o

f t
he

 d
ele

ga
te

s 
at

 th
e 

fe
rM

a 
ni

gh
t o

n 
tu

es
da

y 
ev

en
in

g.
 O

ne
 s

po
ns

or
 o

nl
y. 

€ 
25

.0
00

,0
0

a3
Ic

e 
Cr

ea
m

 o
r W

af
fl e

s 
tr

ol
ley

Br
an

d 
th

e 
tro

lle
y 

of
 w

af
fl e

s 
or

 ic
e 

cr
ea

m
 th

at
 w

ill 
be

 o
ffe

rin
g 

sw
ee

ts
 to

 d
ele

ga
te

s 
in

 th
e 

Ex
hi

bi
tio

n 
Ha

ll. 
O

ne
 s

po
ns

or
 

on
ly.

€ 
7.

50
0,

00

a4
la

di
es

' l
un

ch
 t

ue
sd

ay
G

et
 v

isi
bi

lity
 o

f y
ou

r n
am

e 
an

d 
lo

go
 in

 th
e 

lu
nc

h 
ar

ea
 o

f t
he

 l
ad

ies
' l

un
ch

 a
nd

 th
e 

pr
og

ra
m

m
e.

 O
ne

 s
po

ns
or

 o
nl

y.
€ 

10
.0

00
,0

0

a5
M

on
da

y 
co

ffe
e 

Br
ea

ks
 

(A
M

 &
 P

M
)

co
ffe

e 
br

ea
ks

 fu
el 

co
nf

er
en

ce
s.

 Y
ou

r l
og

o 
an

d 
na

m
e 

w
ill 

be
 v

isi
bl

e 
in

 th
e 

co
ffe

e 
br

ea
k 

ar
ea

 a
nd

 in
 th

e 
pr

og
ra

m
m

e.
 

O
ne

 s
po

ns
or

 o
nl

y. 
€ 

10
.0

00
,0

0

a6
M

on
da

y 
fe

rM
ap

er
o

re
fre

sh
 th

e 
de

leg
at

es
 a

t t
he

 e
nd

 o
f t

he
 s

es
sio

ns
 fr

om
 5

 to
 6

 p
m

. t
he

 e
ve

r p
op

ul
ar

 f
er

M
ap

er
o 

he
ld

 in
 th

e 
ex

hi
bi

tio
n 

ar
ea

 w
ill 

pr
ov

id
e 

yo
u 

w
ith

 a
 g

re
at

 w
ay

 to
 re

in
fo

rc
e 

yo
ur

 p
re

se
nc

e.
 Y

ou
r l

og
o 

an
d 

na
m

e 
w

ill 
be

 v
isi

bl
e 

in
 th

e 
ar

ea
 a

nd
 

in
 th

e 
pr

og
ra

m
m

e.
 O

ne
 s

po
ns

or
 o

nl
y. 

€ 
15

.0
00

,0
0

a7
M

on
da

y 
lu

nc
h

G
et

 v
isi

bi
lity

 o
f y

ou
r n

am
e 

an
d 

lo
go

 in
 th

e 
lu

nc
h 

ar
ea

 a
nd

 th
e 

pr
og

ra
m

m
e.

 O
ne

 s
po

ns
or

 o
nl

y. 
€ 

15
.0

00
,0

0

a8
tu

es
da

y 
co

ffe
e 

Br
ea

ks
 

(A
M

 &
 P

M
)

co
ffe

e 
br

ea
ks

 fu
el 

co
nf

er
en

ce
s.

 Y
ou

r l
og

o 
an

d 
na

m
e 

w
ill 

be
 v

isi
bl

e 
in

 th
e 

co
ffe

e 
br

ea
k 

ar
ea

 a
nd

 in
 th

e 
pr

og
ra

m
m

e.
 

O
ne

 s
po

ns
or

 o
nl

y. 
€ 

10
.0

00
,0

0

a9
tu

es
da

y 
fe

rM
ap

er
o

re
fre

sh
 th

e 
de

leg
at

es
 a

t t
he

 e
nd

 o
f t

he
 s

es
sio

ns
 fr

om
 5

th
 to

 6
th

 p
m

. t
he

 e
ve

r 
po

pu
lar

 f
er

M
ap

er
o 

he
ld

 in
 th

e 
ex

hi
bi

tio
n 

ar
ea

 w
ill 

pr
ov

id
e 

yo
u 

w
ith

 a
 g

re
at

 w
ay

 to
 re

in
fo

rc
e 

yo
ur

 p
re

se
nc

e.
 Y

ou
r l

og
o 

an
d 

na
m

e 
w

ill 
be

 v
isi

bl
e 

in
 th

e 
ar

ea
 a

nd
 in

 th
e 

pr
og

ra
m

m
e.

 O
ne

 s
po

ns
or

 o
nl

y. 

€ 
15

.0
00

,0
0

a1
0

tu
es

da
y 

lu
nc

h
G

et
 v

isi
bi

lity
 o

f y
ou

r n
am

e 
an

d 
lo

go
 in

 th
e 

lu
nc

h 
ar

ea
 a

nd
 th

e 
pr

og
ra

m
m

e.
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
10

.0
00

,0
0

a1
1

W
ed

ne
sd

ay
 c

of
fe

e 
Br

ea
k 

(A
M

)
Yo

ur
 lo

go
 a

nd
 n

am
e 

w
ill 

be
 v

isi
bl

e 
in

 th
e 

co
ffe

e 
br

ea
k 

ar
ea

 a
nd

 in
 th

e 
pr

og
ra

m
m

e.
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
5.

00
0,

00

a1
2

W
ed

ne
sd

ay
 l

un
ch

G
et

 v
isi

bi
lity

 o
f y

ou
r n

am
e 

an
d 

lo
go

 in
 th

e 
lu

nc
h 

ar
ea

 a
nd

 th
e 

pr
og

ra
m

m
e.

 O
ne

 s
po

ns
or

 o
nl

y.
€ 

10
.0

00
,0

0

a1
3

Yo
un

g 
ri

sk
 p

ro
fe

ss
io

na
ls 

Br
ea

kf
as

t
O

n 
tu

es
da

y 
m

or
ni

ng
, s

up
po

rt 
th

is 
ea

rly
 n

et
w

or
kin

g 
br

ea
kf

as
t a

nd
 g

et
 re

co
gn

itio
n 

fo
r y

ou
r b

ra
nd

 w
ith

 th
e 

yo
un

g 
ris

k 
pr

of
es

sio
na

ls 
w

ho
 w

ill 
sh

ap
e 

th
e 

fu
tu

re
 o

f o
ur

 in
du

st
ry.

 a
n 

ip
ad

 to
 b

e 
w

on
. O

ne
 s

po
ns

or
 o

nl
y.

€ 
7.

50
0,

00

B1
em

ail
 p

ro
m

ot
io

n 
sp

on
so

rs
hi

p
Yo

ur
 c

om
pa

ny
's

 li
nk

ed
 b

an
ne

r 
ad

 w
ill 

ap
pe

ar
 in

 o
ne

 e
ve

nt
 b

las
t 

to
 f

er
M

a 
fO

ru
M

 2
01

3 
de

leg
at

es
 p

ro
sp

ec
ts

 
re

ac
hi

ng
 5

00
0 

in
du

st
ry

 p
ro

fe
ss

io
na

ls.
 p

lac
em

en
t i

s 
lim

ite
d 

to
 o

ne
 p

er
 e

m
ail

 b
las

t. 
re

gi
st

ra
tio

ns
 o

pe
ns

 e
m

ail
, O

nl
in

e 
pr

og
ra

m
m

e 
av

ail
ab

le 
em

ail
, e

ar
ly 

bi
rd

 c
ut

-o
ff 

em
ail

. O
nl

y 
th

re
e 

av
ail

ab
le!

€ 
5.

00
0,

00

B2
fe

rM
a 

20
13

 d
ail

y 
re

ca
p 

em
ail

Re
ac

h 
FE

RM
A 

20
13

 d
ele

ga
te

s 
on

-s
ite

 a
nd

 o
ve

r 5
00

0 
in

du
st

ry
 p

ro
fe

ss
io

na
ls 

on
lin

e 
an

d 
dr

ive
 tr

af
fi c

 to
 yo

ur
 b

oo
th

 a
nd

 
w

eb
sit

e.
 e

m
ail

s 
in

clu
de

 d
ail

y 
fe

rM
a 

20
13

 h
ig

hl
ig

ht
s 

an
d 

ke
y 

co
nf

er
en

ce
 in

fo
rm

at
io

n 
fo

r t
he

 fo
llo

w
in

g 
da

y 
as

 w
ell

 a
s 

re
ca

ps
 fo

r t
ho

se
 n

ot
 a

tte
nd

in
g.

 s
po

ns
or

s 
re

ce
ive

 a
 1

00
 c

ha
ra

ct
er

 h
ea

dl
in

e,
 s

po
ns

or
 n

am
e,

 b
oo

th
 n

um
be

r a
nd

 lin
k 

at
 

th
e 

to
p 

of
 th

e 
em

ail
; a

nd
 a

 lo
go

, li
nk

 a
nd

 d
es

cr
ip

tio
n 

up
 to

 7
5 

w
or

ds
 a

t t
he

 b
ot

to
m

 o
f t

he
 e

m
ail

. O
ne

 s
po

ns
or

 o
nl

y p
er

 
on

-s
ite

 e
m

ail
 b

las
t. 

O
nl

y 
tw

o 
av

ail
ab

le!

€ 
7.

50
0,

00

cATerinG coMMunicATion

15

N
EW

 !

N
EW

 !

N
EW

 !



16

«««
««««

««««««««««««««««««««««««««««««««««««««««««««««««««««««««««

B3
fi

na
l p

ro
gr

am
m

e 
2n

d 
co

ve
r

A 
fu

ll c
ol

ou
r p

ag
e 

A4
 a

dv
er

tis
em

en
t :

 2
nd

 C
ov

er
 (f

ro
nt

 in
sid

e)
. O

ne
 s

po
ns

or
 o

nl
y. 

€ 
10

.0
00

,0
0

B4
fi

na
l p

ro
gr

am
m

e 
3r

d 
co

ve
r

A 
fu

ll c
ol

ou
r p

ag
e 

A4
 a

dv
er

tis
em

en
t :

 3
rd

 C
ov

er
 (b

ac
k 

in
sid

e)
. O

ne
 s

po
ns

or
 o

nl
y. 

€ 
10

.0
00

,0
0

B5
fi

na
l p

ro
gr

am
m

e 
4t

h 
co

ve
r

A 
fu

ll c
ol

ou
r p

ag
e 

A4
 a

dv
er

tis
em

en
t :

 4
th

 C
ov

er
 (b

ac
k 

ou
ts

id
e)

. O
ne

 s
po

ns
or

 o
nl

y. 
€ 

15
.0

00
,0

0

B6
fl

oo
r s

ig
na

ge
 

Pu
t y

ou
r l

og
o 

on
 h

ig
h 

im
pa

ct
 g

ra
ph

ics
 o

n 
th

e 
sh

ow
 fl 

oo
r! 

Th
e 

th
ou

sa
nd

 o
f a

tte
nd

ee
s 

w
ill 

be
 g

ui
de

d 
to

 th
e 

Fe
rm

a 
fo

ru
m

 th
ro

ug
h 

th
e 

fo
ot

 p
at

h.
 c

us
to

m
 yo

ur
 g

ra
ph

ic 
an

d 
re

m
in

d 
de

leg
at

es
 w

he
re

 Y
O

ur
 b

oo
th

 is
 lo

ca
te

d!
 O

ne
 sp

on
so

r 
on

ly.
 

€ 
15

.0
00

,0
0

B7
fo

ru
m

 t-
sh

irt
s

O
ne

 e
xc

lu
siv

e 
sp

on
so

r w
ill 

ha
ve

 th
e 

op
po

rtu
ni

ty
 to

 d
ist

rib
ut

e 
qu

ali
ty

 t-
sh

irt
s 

w
ith

 f
er

M
a 

an
d 

th
eir

 c
om

pa
ny

 lo
go

 fo
r 

all
 re

gi
st

er
ed

 a
tte

nd
ee

s.
 t

hi
s 

pr
om

ot
io

na
l it

em
 is

 u
se

d 
du

rin
g 

th
e 

w
ho

le 
w

ee
k,

 p
ro

vid
in

g 
m

ax
im

um
 m

ar
ke

tin
g 

im
pa

ct
. 

pr
od

uc
tio

n,
 s

hi
pm

en
t, 

an
d 

ot
he

r r
ela

te
d 

co
st

s 
ar

e 
in

clu
de

d.
 O

ne
 s

po
ns

or
 o

nl
y. 

€ 
25

.0
00

,0
0

B8
Ho

st
es

s 
t-

sh
irt

s
an

 e
xt

re
m

ely
 h

ig
h 

vis
ib

ilit
y o

pt
io

n!
 a

bo
ut

 3
0 

ho
st

es
se

s 
w

ill 
w

ea
r t

he
 t-

sh
irt

 b
ra

nd
ed

 w
ith

 f
er

M
a 

an
d 

yo
ur

 lo
go

 d
ur

in
g 

th
e 

ev
en

t. 
pr

od
uc

tio
n,

 s
hi

pm
en

t a
nd

 o
th

er
 re

lat
ed

 c
os

ts
 a

re
 in

clu
de

d.
 O

ne
 s

po
ns

or
 o

nl
y. 

€ 
15

.0
00

,0
0

B9
Ho

te
l W

elc
om

e 
le

tte
r

Be
 th

e 
fi r

st
 c

om
pa

ny
 to

 w
elc

om
e 

ea
ch

 F
ER

M
A 

FO
RU

M
 2

01
3 

de
leg

at
e!

 E
ve

ry
 d

ele
ga

te
 w

ill 
re

ce
ive

 a
 «

W
elc

om
e 

Ne
w

sle
tte

r»
, s

po
ns

or
ed

 b
y y

ou
, u

po
n 

ch
ec

k 
in

 a
t e

ac
h 

of
 o

ur
 o

ffi c
ial

 h
ot

els
. I

t w
ill 

co
nt

ain
 h

elp
fu

l in
fo

rm
at

io
n 

ab
ou

t t
he

 
pr

og
ra

m
m

e,
 re

gi
st

ra
tio

n,
 s

pe
cia

l e
ve

nt
s 

sc
he

du
le,

 e
xh

ib
itio

n 
ha

ll h
ou

rs
 a

nd
 m

or
e 

alo
ng

 w
ith

 a
 p

er
so

na
lis

ed
 w

elc
om

e 
m

es
sa

ge
 fr

om
 y

ou
r c

om
pa

ny
. O

ne
 s

po
ns

or
 o

nl
y. 

€ 
15

.0
00

,0
0

B1
0

pl
an

t s
po

ns
or

Sp
on

so
r t

he
 p

lan
t p

ot
s 

at
 th

e 
en

tra
nc

e 
of

 th
e 

co
ng

re
ss

 c
en

tre
 a

nd
 w

elc
om

e 
th

e 
pa

rti
cip

an
ts

 in
 a

 g
re

en
 w

ay
 (4

 m
eg

a 
po

ts
)

€ 
7.

50
0,

00

B1
1

po
ck

et
 p

ro
gr

am
m

e
Yo

ur
 lo

go
 a

nd
 n

am
e 

w
ill 

be
 v

isi
bl

e 
on

 th
e 

ba
ck

 o
ut

sid
e 

co
ve

r. 
th

e 
co

m
pl

et
e 

fe
rM

a 
fO

ru
M

 2
01

3 
ex

pe
rie

nc
e 

in
 

M
aa

st
ric

ht
 "u

nf
ol

ds
" b

ef
or

e 
yo

u 
as

 th
is 

fo
ld

er
 e

xp
an

ds
 to

 s
ho

w
 e

ac
h 

da
y'

s 
ac

tiv
itie

s 
in

 d
et

ail
 in

clu
di

ng
 th

e 
lay

ou
t o

f 
th

e 
co

nv
en

tio
n 

ce
nt

er
. O

ne
 s

po
ns

or
 o

nl
y. 

€ 
10

.0
00

,0
0

B1
2

pr
e-

re
gi

st
ra

tio
n 

em
ail

 
sp

on
so

rs
hi

p
re

ac
h 

ov
er

 1
00

0 
pr

e 
re

gi
st

er
ed

 d
ele

ga
te

s 
be

fo
re

 th
ey

 g
o 

to
 th

e 
fo

ru
m

! Y
ou

r c
om

pa
ny

's
 5

0-
w

or
d 

de
sc

rip
tio

n 
an

d 
lo

go
 w

ith
 lin

k 
w

ill 
be

 in
clu

de
d 

in
 th

e 
re

gi
st

ra
tio

n 
co

nfi
 rm

at
io

n 
em

ail
s 

go
in

g 
to

 e
ve

ry
 p

re
-re

gi
st

er
ed

 d
ele

ga
te

 2
 w

ee
ks

 
be

fo
re

 th
e 

fo
ru

m
 s

ta
rts

. 

€ 
5.

00
0,

00

B1
3

pr
eli

m
in

ar
y 

pr
og

ra
m

m
e 

2nd
 c

ov
er

a 
fu

ll c
ol

ou
r p

ag
e 

a4
 a

dv
er

tis
em

en
t :

 2
nd

 C
ov

er
 (f

ro
nt

 in
sid

e)
. O

ne
 s

po
ns

or
 o

nl
y.

€ 
5.

00
0,

00

B1
4

pr
eli

m
in

ar
y 

pr
og

ra
m

m
e 

3rd
 c

ov
er

a 
fu

ll c
ol

ou
r p

ag
e 

a4
 a

dv
er

tis
em

en
t :

 3
rd
 C

ov
er

 (b
ac

k 
in

sid
e)

.O
ne

 s
po

ns
or

 o
nl

y.
€ 

5.
00

0,
00

B1
5

pr
eli

m
in

ar
y 

pr
og

ra
m

m
e 

4th
 c

ov
er

a 
fu

ll c
ol

ou
r p

ag
e 

a4
 a

dv
er

tis
em

en
t :

 4
th
 C

ov
er

 (b
ac

k 
ou

ts
id

e)
. O

ne
 s

po
ns

or
 o

nl
y. 

€ 
10

.0
00

,0
0

B1
6

sh
ut

tle
 b

us
es

 to
/fr

om
 

M
aa

st
ric

ht
G

et
 y

ou
r m

es
sa

ge
 o

n 
bu

se
s 

an
d 

on
 v

id
eo

 s
cr

ee
n 

in
 fr

on
t o

f t
he

 a
tte

nd
ee

s 
as

 th
ey

 ri
de

 to
/fr

om
 B

ru
ss

els
 a

irp
or

t a
nd

 
li

èg
e 

G
ui

lle
m

ain
s 

st
at

io
n 

su
nd

ay
 a

nd
 W

ed
ne

sd
ay

. t
he

se
 b

us
es

 w
ill 

br
in

g 
th

e 
de

leg
at

es
 to

 th
e 

fe
rM

a 
fO

ru
M

 2
01

3 
an

d 
gi

ve
 th

em
 th

e 
fi r

st
 fl 

av
ou

r o
f t

he
 e

ve
nt

 a
nd

 c
ity

! T
hi

s 
is 

of
fe

re
d 

as
 a

n 
ex

clu
siv

e 
sp

on
so

rs
hi

p.
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
25

.0
00

,0
0

coMMunicATionN
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !



17

«««««««««««««««««««««««««««««««««««««««
«««««««

«««««
««««

«««
«««

«««
««
««

B1
7

sp
ea

ke
rs

' b
io

gr
ap

hi
es

 
2n

d 
co

ve
r

A 
fu

ll c
ol

ou
r p

ag
e 

A4
 a

dv
er

tis
em

en
t :

 2
nd

 C
ov

er
 (f

ro
nt

 in
sid

e)
.O

ne
 s

po
ns

or
 o

nl
y.

€ 
5.

00
0,

00

B1
8

sp
ea

ke
rs

' b
io

gr
ap

hi
es

 
3r

d 
co

ve
r

A 
fu

ll c
ol

ou
r p

ag
e 

A4
 a

dv
er

tis
em

en
t :

 3
rd

 C
ov

er
 (b

ac
k 

in
sid

e)
.O

ne
 s

po
ns

or
 o

nl
y.

€ 
5.

00
0,

00

B1
9

sp
ea

ke
rs

' b
io

gr
ap

hi
es

 
4t

h 
co

ve
r

A 
fu

ll c
ol

ou
r p

ag
e 

A4
 a

dv
er

tis
em

en
t :

 4
th

 C
ov

er
 (b

ac
k 

ou
ts

id
e)

. O
ne

 s
po

ns
or

 o
nl

y. 
€ 

10
.0

00
,0

0

B2
0

au
di

to
riu

m
 c

ha
ir 

sp
on

so
r

sp
on

so
r t

he
 c

ha
irs

 in
 th

e 
au

di
to

riu
m

 to
 g

et
 n

ot
ice

d 
du

rin
g 

th
e 

pl
en

ar
y 

se
ss

io
ns

. O
ne

 s
po

ns
or

 o
nly

.
€ 

15
.0

00
,0

0

B2
1

st
air

s 
sp

on
so

rs
G

et
 h

ig
he

st
 v

isi
bi

lity
 a

nd
 g

ui
de

 th
e 

pa
rti

cip
an

ts
 u

p 
th

e 
st

air
s 

by
 b

ra
nd

in
g 

th
e 

st
air

s 
in

 th
e 

co
nv

en
tio

n 
ce

nt
er

 w
ith

 y
ou

r 
co

m
pa

ny
 lo

go
. O

ne
 s

po
ns

or
 o

nl
y.

€ 
7.

50
0,

00

c1
ca

len
da

r 2
01

4
G

et
 y

ou
r n

am
e 

vis
ib

le 
on

 th
e 

fe
rM

a 
ca

len
da

r 2
01

4 
an

d 
st

an
d 

rig
ht

 o
n 

th
e 

ris
k 

m
an

ag
er

s 
de

sk
 d

ur
in

g 
th

e 
ye

ar
. O

ne
 

sp
on

so
r o

nl
y. 

€ 
10

.0
00

,0
0

c2
co

nf
er

en
ce

 B
ag

s
Yo

ur
 lo

go
 o

n 
all

 d
ele

ga
te

s 
ba

gs
! t

hi
s 

is 
a 

un
iq

ue
 o

pp
or

tu
ni

ty
 fo

r 
br

an
d 

vis
ib

ilit
y. 

pr
od

uc
tio

n,
 s

hi
pm

en
t a

nd
 o

th
er

 
de

leg
at

e 
co

st
s 

ar
e 

in
clu

de
d.

 O
ne

 s
po

ns
or

 o
nl

y. 
€ 

25
.0

00
,0

0

c3
co

nf
er

en
ce

 B
ag

 in
se

rts
 

G
ain

 e
xp

os
ur

e 
to

 o
ve

r 1
50

0 
ris

k 
pr

of
es

sio
na

ls.
 u

se
 th

is 
op

po
rtu

ni
ty

 to
 d

eli
ve

r y
ou

r c
om

pa
ny

's
 m

es
sa

ge
 to

 e
ve

ry
 

de
leg

at
e.

 T
he

 in
se

rt 
sh

ou
ld

 b
e 

sim
ila

r t
o 

a 
fl y

er
. S

ix 
sp

on
so

rs
 o

nl
y.

€ 
5.

00
0,

00

c4
la

ny
ar

ds
th

is 
is 

an
 e

xt
re

m
ely

 h
ig

h 
vis

ib
le 

op
tio

n.
 Y

ou
r l

og
o 

w
ill 

be
 b

ra
nd

ed
 o

n 
th

e 
lan

ya
rd

 d
ist

rib
ut

ed
 w

ith
 th

e 
ba

dg
es

 a
t t

he
 

fo
ru

m
. p

ro
du

ct
io

n,
 s

hi
pm

en
t a

nd
 o

th
er

 re
lat

ed
 c

os
ts

 a
re

 in
clu

de
d.

 O
ne

 s
po

ns
or

 o
nl

y. 
€ 

20
.0

00
,0

0

c5
lu

gg
ag

e 
ta

gs
al

lo
w

 yo
ur

 m
es

sa
ge

 to
 ta

g 
alo

ng
 w

ith
 e

ve
ry

 f
er

M
a 

20
13

 d
ele

ga
te

! p
lac

ed
 in

 th
e 

de
leg

at
e 

ba
g,

 th
is 

pr
em

iu
m

 lu
gg

ag
e 

ta
g 

br
an

de
d 

w
ith

 y
ou

r c
or

po
ra

te
 lo

go
 w

ill 
re

ce
ive

 re
pe

at
ed

 u
se

 o
n 

bu
sin

es
s 

or
 le

isu
re

 tr
av

el.
 Y

ou
r l

og
o 

w
ill 

be
 s

ee
n 

at
 

th
e 

fo
ru

m
 a

nd
 b

ey
on

d!
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
7.

50
0,

00

c6
no

te
pa

ds
th

is 
is 

an
 e

as
y a

nd
 e

ffe
ct

ive
 w

ay
 to

 g
et

 yo
ur

 m
es

sa
ge

 in
 th

e 
ha

nd
s o

f e
ve

ry
 re

gi
st

er
ed

 d
ele

ga
te

. p
op

ul
ar

 h
ar

d-
co

ve
re

d 
no

te
bo

ok
s 

w
ill 

be
 d

ist
rib

ut
ed

 to
 a

ll a
tte

nd
ee

s 
in

 th
eir

 d
ele

ga
te

 b
ag

. p
lac

e 
th

e 
lo

go
 o

n 
th

e 
co

ve
r o

f t
hi

s 
no

te
bo

ok
 a

nd
 

ge
t e

xp
os

ur
e 

at
 a

nd
 b

ey
on

d 
th

e 
sh

ow
 a

s 
at

te
nd

ee
s 

re
tu

rn
 to

 th
eir

 o
ffi c

es
 a

nd
 d

es
ks

 to
 re

vie
w

 im
po

rta
nt

 n
ot

es
, 

m
em

or
y-

jo
gg

er
s 

an
d 

na
m

es
 o

f c
on

ta
ct

s.
 O

ne
 s

po
ns

or
 o

nl
y. 

€ 
10

.0
00

,0
0

c7
pe

ns
He

re
 is

 a
 lo

ng
-la

st
in

g 
sp

on
so

rs
hi

p 
op

po
rtu

ni
ty

 th
at

's
 d

efi
 n

ite
ly 

w
or

th
y o

f s
om

e 
in

k.
 P

lac
e 

yo
ur

 lo
go

 o
n 

qu
ali

ty
 c

lic
k-

to
-

w
rit

e 
pe

ns
 th

at
 w

ill 
be

 d
ist

rib
ut

ed
 in

 e
ac

h 
de

leg
at

e 
ba

g.
 W

he
n 

de
leg

at
es

 re
ac

h 
fo

r a
 p

en
, y

ou
r c

om
pa

ny
 lo

go
 w

ill 
be

 
on

 it
…

 a
t t

he
 f

or
um

 a
nd

 b
ey

on
d!

 O
ne

 s
po

ns
or

 o
nl

y. 

€ 
15

.0
00

,0
0

c8
um

br
ell

as
pr

ov
id

e 
sh

elt
er

 o
n 

a 
ra

in
y 

da
y. 

G
et

 y
ou

r b
ra

nd
 a

nd
 m

es
sa

ge
 o

n 
th

e 
um

br
ell

a'
s 

di
st

rib
ut

ed
 to

 d
ele

ga
te

s.
 O

ne
 s

po
ns

or
 

on
ly.

€ 
15

.0
00

,0
0

d1
cy

be
r Z

on
e 

& 
re

ch
ar

ge
 

st
at

io
ns

de
leg

at
es

 lo
ve

 to
 s

ta
y c

on
ne

ct
ed

. B
e 

in
 th

e 
ce

nt
er

 o
f t

he
 a

ct
io

n 
as

 d
ele

ga
te

s 
ch

ec
k 

th
eir

 e
m

ail
s 

at
 c

om
pu

te
r s

ta
tio

ns
. 

do
n'

t p
as

s 
up

 th
is 

op
po

rtu
ni

ty
 to

 s
ho

w
ca

se
 yo

ur
 c

om
pa

ny
 w

hi
le 

pr
ov

id
in

g 
at

te
nd

ee
s 

w
ith

 th
is 

m
uc

h-
ne

ed
ed

 s
er

vic
e.

 
co

m
pu

te
rs

 a
nd

 re
ch

ar
ge

 s
ta

tio
ns

 w
ill 

be
 a

va
ila

bl
e 

on
 th

is 
ar

ea
. e

ac
h 

co
m

pu
te

r i
s 

re
ad

y 
fo

r y
ou

r s
cr

ee
ns

av
er

 a
nd

 
lo

go
. a

cc
es

s 
pa

ge
 w

ill 
be

 b
ra

nd
ed

 w
ith

 th
e 

sp
on

so
rs

 n
am

e.
 O

ne
 s

po
ns

or
 o

nl
y. 

€ 
20

.0
00

,0
0

d2
di

gi
ta

l s
ig

na
ge

 
O

n 
do

ub
le 

di
gi

ta
l s

cr
ee

ns
, y

ou
r m

es
sa

ge
 w

ill 
be

 ro
lle

d 
ov

er
 a

nd
 a

pp
ea

r n
ex

t t
o 

th
e 

de
ta

ils
 o

f t
he

 d
ay

's
 p

ro
gr

am
m

e 
fo

r 
th

e 
en

tir
e 

du
ra

tio
n 

of
 th

e 
fo

ru
m

. f
ive

 s
po

ns
or

s 
on

ly.
€ 

5.
00

0,
00

coMMunicATion CONFERENCE DiGiTALN
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !



18

«««
««««

««««««««««««««««««««««««««««««««««««««««««««««««««««««««««

d3
ip

ad
 c

ov
er

a 
ni

ce
 ip

ad
 c

ov
er

 b
ra

nd
ed

 w
ith

 f
er

M
a 

an
d 

sp
on

so
rs

 lo
go

 w
ill 

be
 in

clu
de

d 
in

 e
ac

h 
de

leg
at

e 
ba

g.
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
20

.0
00

,0
0

d4
sm

ar
t p

ho
ne

 a
pp

lic
at

io
n

Yo
ur

 n
am

e 
on

 a
ll d

ele
ga

te
s 

m
ob

ile
 p

ho
ne

 : 
th

is 
ap

pl
ica

tio
n 

w
ill 

be
 d

ow
nl

oa
de

d 
by

 a
ll p

ar
tic

ip
an

ts
. t

he
 d

es
ig

n 
w

ill 
be

 
ad

ap
te

d 
to

 th
e 

sp
on

so
r r

eq
ui

re
m

en
t. 

ap
pl

ica
tio

n 
w

ill 
in

clu
de

 a
s 

a 
m

in
im

um
 : 

pe
rs

on
ali

ze
d 

co
nf

er
en

ce
 p

ro
gr

am
m

e,
 

ac
ce

ss
 to

 v
en

ue
 fl 

oo
r p

lan
 a

nd
 ti

m
e 

ale
rts

 a
nd

 n
ew

s 
tw

ee
ts

. O
ne

 s
po

ns
or

 o
nl

y. 

€ 
20

.0
00

,0
0

d5
Ve

nu
e 

/ W
in

do
w

 
br

an
di

ng
 

Br
an

d 
th

e 
w

in
do

w
s 

at
 th

e 
en

tra
nc

e 
of

 th
e 

Co
ng

re
ss

 C
en

tre
 to

 m
ak

e 
an

 im
m

ed
iat

e 
fi r

st
 g

oo
d 

im
pr

es
sio

n 
w

ith
 a

 2
0m

² 
st

ick
er

.
€ 

10
.0

00
,0

0

d6
W

eb
sit

e 
Ba

nn
er

M
ak

e 
yo

ur
 c

om
pa

ny
 b

ra
nd

 v
isi

bl
e 

as
 d

ele
ga

te
s 

m
ak

e 
pl

an
s 

fo
r t

he
 f

or
um

. a
 li

nk
ed

 b
an

ne
r w

ith
 y

ou
r l

og
o 

on
 th

e 
ho

m
ep

ag
e,

 o
n 

th
e 

pr
og

ra
m

m
e 

pa
ge

 a
nd

 o
n 

th
e 

re
gi

st
ra

tio
n 

pa
ge

 o
f t

he
 f

er
M

a 
fo

ru
m

 w
eb

sit
e.

 O
ne

 s
po

ns
or

 o
nl

y. 
€ 

20
.0

00
,0

0

d7
W

i-f
i

G
et

 y
ou

r n
am

e 
an

d 
lo

go
 v

isi
bl

e 
on

 th
e 

ho
m

ep
ag

e 
of

 th
e 

W
if

i c
on

ne
xio

n 
w

hi
ch

 w
ill 

be
 a

va
ila

bl
e 

fo
r f

re
e 

in
 th

e 
en

tir
e 

co
nf

er
en

ce
 a

re
a.

 O
ne

 s
po

ns
or

 o
nl

y. 
€ 

10
.0

00
,0

0

e1
al

co
ho

l b
re

at
h 

an
aly

se
r

al
co

ho
l b

re
at

h 
an

aly
se

r w
ill 

be
 d

ist
rib

ut
ed

 to
 d

ele
ga

te
s 

at
 th

e 
fe

rM
a 

ni
gh

t p
ar

ty.
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
7.

50
0,

00

e2
Bi

ke
 s

po
ns

or
sp

on
so

r a
nd

 b
ra

nd
 a

ro
un

d 
20

 d
es

ig
n 

bi
ke

s 
in

 y
ou

r c
or

po
ra

te
 c

ol
or

s 
fo

r p
ar

tic
ip

an
ts

 to
 u

se
 d

ur
in

g 
th

e 
co

nf
er

en
ce

. 
af

te
r t

he
 c

on
fe

re
nc

e,
 th

e 
br

an
de

d 
bi

ke
s 

ar
e 

yo
ur

s 
to

 k
ee

p.
 O

ne
 s

po
ns

or
 o

nl
y.

€ 
20

.0
00

,0
0

e3
G

ym
 s

es
sio

n
En

te
rta

in
 d

ele
ga

te
s 

w
ith

 e
as

y 
ex

er
cis

e 
M

on
da

y 
an

d 
Tu

es
da

y 
m

or
ni

ng
 to

 b
e 

fi t
 a

nd
 re

ad
y 

be
fo

re
 th

e 
st

ar
t o

f t
he

 
se

ss
io

ns
. A

 c
oa

ch
 w

ea
rin

g 
yo

ur
 b

ra
nd

 w
ill 

an
im

at
e 

th
e 

se
ss

io
n.

 T
he

 fi r
st

 o
ne

s 
to

 jo
in

 w
ill 

re
ce

ive
 a

n 
ex

tra
 a

w
ar

d.
 O

ne
 

sp
on

so
r o

nl
y.

€ 
5.

00
0,

00

e4
Ha

nd
 s

an
itiz

er
 s

ta
tio

ns
ex

pe
rts

 a
gr

ee
 th

at
 m

an
y 

of
 th

e 
m

os
t c

om
m

on
 g

er
m

s 
th

at
 c

au
se

 ill
ne

ss
 a

re
 tr

an
sm

itt
ed

 b
y 

ha
nd

-to
-h

an
d 

or
 h

an
d-

to
-s

ur
fa

ce
 c

on
ta

ct
. H

elp
 p

ro
te

ct
 d

ele
ga

te
's

 h
ea

lth
 a

t t
he

 f
or

um
 b

y 
pl

ac
in

g 
yo

ur
 b

ra
nd

ed
 h

an
d 

sa
ni

tiz
er

 a
t s

tra
te

gi
c 

lo
ca

tio
ns

 th
ro

ug
ho

ut
 th

e 
ve

nu
e.

 O
ne

 s
po

ns
or

 o
nl

y.

€ 
10

.0
00

,0
0

e5
M

as
sa

ge
 s

ta
tio

n 
re

ac
h 

ou
t 

an
d 

to
uc

h 
at

te
nd

ee
s 

w
ith

 t
hi

s 
fe

el-
go

od
 s

po
ns

or
sh

ip
 t

ha
t 

bu
ild

s 
br

an
d 

va
lu

e 
an

d 
cr

ea
te

s 
po

sit
ive

 
as

so
cia

tio
ns

 w
ith

 y
ou

r 
co

m
pa

ny
. Y

ou
'll 

ge
ne

ra
te

 b
oo

th
 t

ra
ffi c

 a
nd

 c
re

at
e 

ou
ts

ta
nd

in
g 

vis
ib

ilit
y 

by
 s

po
ns

or
in

g 
th

e 
FE

RM
A 

m
as

sa
ge

 S
ta

tio
n,

 lo
ca

te
d 

in
 a

 h
ig

h-
tra

ffi c
 a

re
a 

of
 th

e 
ex

hi
bi

tio
n 

ha
ll. 

Yo
u 

ca
n 

ch
oo

se
 to

 h
av

e 
de

leg
at

es
 s

to
p 

by
 y

ou
r b

oo
th

 to
 p

ick
 u

p 
a 

co
up

on
 fo

r a
 fr

ee
 m

as
sa

ge
, o

r y
ou

 c
an

 m
ak

e 
th

e 
lo

un
ge

 o
pe

n 
to

 e
ve

ry
on

e.
 O

ne
 s

po
ns

or
 

on
ly.

€ 
10

.0
00

,0
0

e6
Vi

ta
m

in
 s

ta
tio

n
re

ac
h 

ou
t t

o 
at

te
nd

ee
s 

w
ith

 th
is 

fe
el-

go
od

 s
po

ns
or

sh
ip

 th
at

 b
ui

ld
s 

br
an

d 
va

lu
e 

an
d 

w
ill 

en
er

gi
ze

 d
ele

ga
te

s.
 O

ne
 

sp
on

so
r o

nl
y. 

€ 
10

.0
00

,0
0

e7
W

at
er

 b
ot

tle
s 

(b
ot

tle
s 

+ 
w

at
er

 fo
un

ta
in

s)
re

fre
sh

 th
e 

de
leg

at
es

 w
ith

 w
at

er
 b

ot
tle

s 
br

an
de

d 
w

ith
 y

ou
r l

og
o 

an
d 

di
st

rib
ut

ed
 in

 re
st

 a
re

as
 d

ur
in

g 
th

e 
ev

en
t. 

O
ne

 
sp

on
so

r o
nl

y. 
€ 

15
.0

00
,0

0

f1
st

ud
en

ts
sp

on
so

r t
he

 s
tu

de
nt

s 
of

 th
e 

co
m

pe
tit

io
n 

in
 r

isk
 M

an
ag

em
en

t p
ro

gr
am

m
e 

to
 a

tte
nd

 th
e 

fe
rM

a 
fO

ru
M

 2
01

3.
 O

ne
 

sp
on

so
r o

nl
y.

€ 
15

.0
00

,0
0

f2
lo

un
ge

 B
ar

W
elc

om
e 

th
e 

de
leg

at
es

 in
 a

 n
ice

 a
tm

os
fe

er
 d

ur
in

g 
th

e 
all

 e
ve

nt
.

€ 
20

.0
00

DiGiTAL oTherSHEALTH & SAFETY

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !

N
EW

 !



19

«««««««««««««««««««««««««««««««««««««««
«««««««

«««««
««««

«««
«««

«««
««
««

8.2. General terms of Sale

Chapter 1: General Terms 
Section 1.1
An « applicant » is defi ned as one who is interested in participating 
to the event, and who applied in order to participate. 
A « participant » is defi ned as any applicant admitted by the event 
planner to participate to the event.
The « event planner » is the association who initiated the Event 
as well as the company Mci, in charge of the marketing of the 
event on behalf of and/or for account of the association and/or the 
organizing committee of the event. 

Section 1.2
the members willing to exhibit or organise a session agree 
unreservedly and undertake to comply with these general terms, 
the regulation of the hosting location which applies to them and 
which they acknowledge, as well as more generally, the regulation 
including security regulation, applicable to events organised in 
france. they agree to all new provisions imposed by circumstances 
or in the interest of the event which the event planner reserves the 
right to notify, even verbally. 

Section 1.3
the event planner sets the location, the duration, the opening 
hours and closing hours of the event, the price of stands/locations, 
that of admissions, as well as the closing date for registration. He is 
the only one who determines the types of individuals or companies 
admitted to exhibit and/or visit the event as well as the list of 
products or services presented.

Chapter 2: Application and Admission
Section 2.1
excluding any other, the application request is realized by way of 
the offi cial form established by the event planner duly signed if 
applicable, completed with additional required documents. neither 
a request for being sent a registration form, nor its mailing, nor 
the cashing of a registration cheque shall be considered as an 
application.

Section 2.2
the event planner processes application and rules on admissions. 
Admission becomes only effective after written confi rmation to the 
participant.

Section 2.3
in case of rejection, the event planner is not required to give 
grounds for his decision which shall be notifi ed to the applicant. 
On no account, the rejected applicant shall claim any compensation 
whatsoever concerning this matter and in particular by claiming that 
his admission was solicited by the event planner. He shall not either 
use the correspondence exchanged between him and the event 
planner or the cashing of the amount of the membership or even 
the publication of his name on any list as proof of his admission. 
rejection of admission shall not give rise to the payment of any 
compensation other than the reimbursement of the amounts paid 
to the event planner.

Section 2.4
In any case, admission of application fi les shall be subject to the 
availabilities offered by the event. 

Section 2.5
Any admission binds defi nitively and irrevocably the participant who 
then becomes liable of the entire amount of the sums described in 
chapter 3. 

Section 2.6
admission application subscriptions as well as admissions imply 
conformity of the applicant to the provisions of these regulations 
and the special regulations inserted in the participant’s guidebook 
as well as the security and police measures which would be 
prescribed by the authorities as well as the administration. 
any breach of these regulations or of the special regulations may 
entail immediate, temporary or fi nal exclusion of the member, without 
any compensation or reimbursement of the amounts paid and 
without prejudice to legal actions which may be brought against him.

Section 2.7
any subscription by the applicant of an admission application 
is deemed to be a waiver of all other general/specifi c terms of 
purchase or any additional or dispensatory document offered by 
the latter.

Section 2.8
The admission certifi cate issued by the event planner to members 
is nominative and shall not be transferred. Members are strictly 
forbidden, except with written authorization of the event planner, 
to transfer, sublet or share for free or for a fee all or part of their 
location. they are also strictly forbidden to rent within the hosting 
site a surface other than the one offered by the event planner. 

Chapter 3: Fees
Section 3.1
a payment of 100% of the total amount is due by the participant 
from the date of the admission upon reception of the invoice.
By non-payment of an invoice upon its due date, the immediate 
payment of any outstanding invoices shall be due. 
Mci Benelux sa reserves the right, after prior written notice, 
to suspend the provision of services, in case of non-payment of the 
invoice, without prejudice to any other right of action. a lump sum 
amounting to 15% of the unpaid invoices shall be added to any 
amount unpaid within 30 days as from the due date, without prior 
written notice, and with a minimum of € 125.
Moreover, legal interests rate published by the spf finance will be 
applied without prior notice to all sums remaining unpaid 30 days 
as from the due date.
for any reservation request sent less than 45 days before the event, 
the entire amount is due on reservation subject to admission.

Section 3.2
in case of non-payment of the downpayment and/or the payment 
of the rest of amount at the specifi ed dates of payment, the event 
planner reserves the right to terminate at any moment, without 
prior notice nor formal notice, the participant’s membership, the 
due amounts remaining irrevocably earned by the event planner, 
the latter being thus able to dispose as he sees fi t of the location or 
the room in question which he shall market towards a third person. 

Chapter 4: Conditions of Termination
Section 4.1
in case of termination, on whatever ground, by a participant more 
than 45 days before the fi rst day of the event, the event planner 
keeps as compensation the 50% of the down payment received 
(or due if the down payment has not been paid at this date). 
if termination occurs on the 45th day or less than 45 days before 
the fi rst day of the event, the entire sums due shall be kept as 
termination compensation.

Section 4.2
any request for reduction of the space already booked shall 
be expressly approved by the event planner and shall then be 
considered as a partial cancellation which entails charges born by 
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the participant in the following manner : 25 % on the price of the 
space initially reserved in case of a partial cancellation more than 
45 days before the fi rst day of the event and 35 % on the price of 
the space initially booked in case of a partial cancellation less than 
45 days before the fi rst day of the event.

Section 4.3
it is up to the participant to subscribe to any insurance he shall 
consider necessary in order to cover any possible unavailability 
which could prevent him from participating to the event. 

Chapter 5: Attribution of Locations 
Section 5.1
the event planner determines the map of the event and proceeds 
to the distribution of the locations and admission does not confer 
any right of use of a fi xed location for the participant. 

Section 5.2
the map of the exhibition and the schedules of sessions are 
determined by the event planner who distributes the locations in 
the order of reservations, taking into account as far as possible the 
wishes expressed by the participants.

Section 5.3
the event planner reserves the right to modify, any time he shall 
considered useful in the interest of the event, the disposition of 
surfaces, the map of the exhibition as well as the schedule of 
sessions. no reserve shall be allowed from the members. if the 
modifi cation concerns the granted surface area, there shall only be 
a discount in proportion with the price of the stand.

Section 5.4
the event planner shall not be held liable for mild differences 
which could be noted between the numbers indicated and the real 
dimensions of the location, nor for modifi cations which could occur 
in the environment of the stands (modifi cation of neighbouring 
stands, reconfi guration of the aisles..) as registrations are being 
recorded.

Chapter 6: Installation and compliance of the 
stands
Section 6.1
the participant undertakes to comply with all the regulations, 
standards and technical and security specifi cations applicable to 
the event.

Section 6.2
the installations of the stands shall not exceed 2,50m high. 
concerning particular adjustments outside of the standards of 
weight or height, a special authorization request shall be sent to 
Mci no later than 60 days before the date of the convention.

Section 6.3
If the event planner wishes to know the fi tting out and decoration 
planned by the participant who is exhibiting, a detailed map may be 
requested upon the latter by the event planner.
the participants shall comply with the instructions of the hosting 
location and of the event planner, for the regulation of entries and 
exits of goods and in particular, concerning vehicles of all kinds 
within the walls of the institution.

Section 6.4
The participants, or their principals, must have fi nished setting up 
their stand at the date and time set by the event planner, after which 
time and date, no packaging, material, transportation vehicle, 
exterior contractors, shall be, under any reason whatsoever and 

regardless of whatever damage it can cause to the participant, 
access, be kept, or remain on the site of the event.

Section 6.5
the setup of the stands shall not, under any circumstance, damage 
or modify permanent installations of the exhibition site and it shall 
not impair the convenience or the security of other participants and 
of the visitors.

Section 6.6
the particular decoration of stands/locations is done by the 
participants and under their responsibility. It must, in any case, fi t with 
the general decorations of the event, the visibility of neighbouring 
stands and the possible stipulations of the particular regulation 
and/or of the “guidebook” or “the participant’s handbook” on that 
subject.

Section 6.7
in the closed exhibition spaces, all used materials, curtains and 
carpeting included, shall comply with the security regulations 
against fi re hazard, the event planner reserving, at all times, the 
right to have removed or destroyed any material or any installation 
which would not comply with these regulations.

Section 6.8
the event planner further reserves the right to have removed or 
modifi ed those installations which would damage the general 
aspect and/or the image of the event, hinder the neighbouring 
participants or the visitors, or who would not comply with the 
particular maps or plans previously submitted.

Section 6.9
the participant shall be present at his stand during the visit of the 
security services and shall comply, throughout the entire event, with 
the security measures imposed by public authorities or decided by 
the event planner. 

Chapter 7: Occupation and use of the stands
Section 7.1
it is expressly forbidden to transfer, to sublet, to exchange, for free 
or for a fee, all or part of the location attributed by the event planner.
the attributed locations shall be occupied by the participant at 
the opening time and day of the event. failing that, they shall be 
deemed available and shall be liable to receive a new assignment 
without the failing participant being able to claim any compensation 
or any reimbursement whatsoever.
the stands shall, during opening hours, be constantly occupied by 
a representative of the participant.

Section 7.2
except if given prior written authorisation by the event planner, 
the participant shall not present on his location other materials, 
products or services than those which are listed in the admission 
request and corresponding to the list of the products or services 
established by the event planner. except as otherwise expressly 
stipulated, the presentation and offer of second-hand materials are 
absolutely forbidden.

Section 7.3
the participant shall not, under any form whatsoever, present 
products and services nor make advertisement for non-participating 
companies and contractors, unless prior written authorisation given 
by the event planner.

Section 7.4
the appearance of the stands shall remain impeccable all throughout 
the event, the cleaning of each stand, at the participant’s expense, 



21

«««««««««««««««««««««««««««««««««««««««
«««««««

«««««
««««

«««
«««

«««
««
««

shall be done each day and fi nished for the opening of the event 
to the public.

Section 7.5
no sponsor or exhibitor shall, during the time of the event, organise 
or promote meetings, gatherings or other events on the themes of 
the convention.
no sponsor or exhibitor shall organise a month before and/or after 
pre- or post-convention classes, workshops or symposiums.
no sponsor or exhibitor shall organise parties on the days of the 
event.

Chapter 8: Access to the event
Section 8.1
no one can be admitted within the walls of the event without 
presenting a title issued or admitted by the event planner. some 
“participant passes”, or badges, giving the right of access to the 
event are, under the conditions determined by the event planner, 
issued to participants. invitation cards for individuals or companies 
which they wish to invite are, under conditions determined by the 
event planner, issued to participants.

Section 8.2
the event planner reserves the right to forbid admission or to have 
expelled any individual, visitor or participant, whose presence or 
behaviour would be detrimental to the security, the peacefulness or 
the image of the event.

Chapter 9: Contact and communication with the 
public
Section 9.1
the event planner has the exclusive right to write, publish and 
distribute, for payment or not, the catalogue of the event. He may 
transfer all or part of this right as well as the advertisement included 
in this catalogue. the information necessary to write this catalogue 
shall be provided by the participants under their responsibility and 
under penalty of non insertion, within the time set by the event 
planner.

Section 9.2
the participant expressly waives all remedies, both against the event 
planner and the producers or distributors, as to the distribution, 
for event’s necessities, in Belgium and abroad, by television, video 
document or any other mediums (books, booklets), of his image, 
that of his stand, of his sign, his brand, his staff, his products or 
his services and indemnifi es the event planner of all remedies of 
his employees, subcontractors and co-contractors, undertaking in 
advance to impose upon them this obligation

Section 9.3
the event planner reserves the exclusive right to post within the 
walls of the site hosting the event. the participant shall therefore 
only use, inside his stand only, the posters and signs of his 
own company, excluding any others and within the limits of the 
instructions related to general decoration.

Section 9.4
the minutes, catalogues, prints, gratuities or objects of any 
kind, may only be distributed by the participants at their booked 
stand/location. no prospectus related to products which are not 
exhibited may be distributed without written authorisation of the 
event planner.

Section 9.5
the distribution or sale of newspapers, periodicals, prospectus, 
lottery tickets, signs, participation coupons, even if it is related to a 

charity or charity event, the surveys, are forbidden, in the location 
of the event and its immediate surroundings, unless exemption 
given by the event planner.

Section 9.6
any advertisement with light or sound, and all animations, shows, 
or demonstrations liable to give rise to crowd gatherings in the 
aisles, must receive prior agreement from the event planner who 
can cancel the authorization which may have been previously 
given, in case it hinders the traffi c or the running of the event.

Section 9.7
advertisement spoken aloud and recruitment, in whatever form 
and manner, are strictly forbidden. the participants shall not in any 
circumstances block the aisles or encroach on them, except upon 
written and prior exceptional authorization by the event planner.

Section 9.8
the participants shall scrupulously make sure to inform the public 
loyally of the qualities, prices, sales conditions and guarantees 
of their products or services, fully, objectively and in compliance 
with the regulations. they shall not make any advertisement or 
any action whatsoever liable to misrepresent or constitute unfair 
competition. 

Section 9.9
the participants undertake to only present products, services or 
materials, in compliance with french of european regulations, 
unless, if applicable, their non-compliance is clearly indicated, by 
means of a sign. they are entirely liable for them towards third 
parties, the event planner shall bear no liability whatsoever for them.

Section 9.10
It is up to each participant to fulfi l, every time it is necessary to do so, 
the formalities which are required for his participation to the event, 
in particular, concerning work regulations, concerning customs for 
materials or products from abroad, concerning hygiene for food 
products and animal species. the event planner shall not, at any 
time, be liable for diffi culties arising therefrom.

Chapter 10: Intellectual Property and various rights
Section 10.1
the participant must take care by himself of the intellectual 
protection of materials, products and services which he exhibits 
(patents, brands, models…), pursuant to the legal and statutory 
dispositions in force. these measures shall be taken before the 
presentation of the materials, products or services, as the event 
planner shall not accept any liability on this subject, in particular in 
case of a litigation with an other participant or visitor.

Section 10.2
the participants shall deal directly with the BuMa/steMra 
and stena if they use music inside the event, even for simple 
demonstrations of sound materials, the event planner accepting no 
liability for this matter.

Section 10.3
Photography or fi lming may be allowed, upon written authorization 
of the event planner, within the walls of the event. a print of all the 
photographs or fi lm shall be given to the event planner within fi fteen 
days following the closing of the event. this authorization shall be 
withdrawn at all times.

Section 10.4
Photography or fi lming by visitors may be forbidden by the event 
planner.
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Section 10.5
the photography of certain objects in stands may be forbidden 
upon the participants’ expedition and request.

Chapter 11: Insurances
Section 11.1
the participant undertakes to subscribe to a third-party liability 
insurance policy covering any damages caused to third parties 
on account of his own liability (including that of his employees, 
contributors and casual employees of any kind), the said insurance 
policy shall include a section on «tenant’s risks».

the participant also undertakes to subscribe to insurance policies 
necessary to cover all damages (losses, thefts, damages...) incurred 
by the material which he has custody of (presented objects and 
more generally all movable elements or other which he has custody 
of), with waiver of any remedy on behalf of the participant and his 
insurers towards the event planner and his insurers. the event 
planner is deemed not to be liable, in particular concerning loss, 
theft and damages whatsoever of the aforementioned material.

Section 11.2
the participant shall show proof of subscription to such policies, 
upon confi rmation of his subscription, by presenting certifi cates 
within 15 days following such subscription.

Chapter 12: Dismantling stands at the end of the 
exhibition
Section 12.1
the participant, or his duly accredited representatives, shall be 
present at his stand from the beginning of the dismantling until total 
emptying of the stand.

Section 12.2
the emptying of stands, goods, items and particular decorations, 
as well as residual waste of materials having been used for the 
decoration of the stands shall be done by the participants within the 
time and hours given by the event planner. after this time, the event 
planner may have the objects carried into a furniture depository of 
his choice at the participant’s own expenses and own risks without 
being held liable to partial or total deteriorations or losses.

Section 12.3
the participants will let the locations, settings, materials at their 
disposal in the same condition in which they will have found them. 
all deteriorations caused by their installations or goods, either 
to the material, or the building, or to the occupied fl oor, shall be 
assessed by the technical services of the event planner and born 
by the liable participants.

Chapter 13: Various Provisions
Section 13.1
in case of force majeure or any other exterior event in particular of 
a political, social, sanitary, economical kind, exceeding the control 
of the event planner and forcing the latter to cancel the event, and 
lacking the possibility of deferment of such event, the event planner 
shall defi nitively keep the down payments already paid and he shall 
not be held liable for this cancellation.

Section 13.2
the event planner shall not be held liable for too low a number of 
registered conventioneers or for any lack of interest for the entire 
event.

Section 13.3
any breach of the provisions of this regulation, of any possible 
particular additional regulation, or of the specifi cations of the 
“guidebook” or of the « participant’s handbook » prescribed by the 
event planner, can, without prejudice to all other legal actions, give 
rise, with the help of the police if need be, to the immediate closing 
down of the stand of the offending participant and to his exclusion.
it is particularly the case for default of insurance, non-compliance 
of the layout, non-compliance of the security rules, non-occupation 
of the stand, presentation of products which do not comply with 
those listed in the admission request, etc... 
under such circumstances, the amount paid as to the participant’s 
registration is kept by the event planner, without any prejudice to 
the payment of the rest of the price, of any due sum remaining or 
of any other damages. 

Section 13.4 
Any information request or report of any fi nancial kind on the 
attribution of the sums shall be directly sent by the participant to 
the professional association initiating the event.

Section 13.5
the event planner shall have the right to rule on all cases not 
provided by these regulations. All decisions taken will be fi nal and 
immediately binding.

Section 13.6
the applicable law for this contract is Belgian law; in case of 
litigation, only the trade court of Brussels shall have jurisdiction. 

Section 13.7
Possible construction diffi culties of this General Regulation in 
another language shall be solved by reference to the meaning of 
the french Version of the General terms [conditions générales]. 

Section 13.8
the participant shall be solely liable for any tax/contribution which 
he would be liable for concerning his participation to the event.
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“I’ve seen the venue and travelled there from the UK - it’s a great place and travel 
can work well. The FERMA Forum offers a unique event in Europe for education 
and networking. I returned from the Stockholm Forum inspired with 
new knowledge, ideas and risk management and insurance contacts. Building on 
the success of Stockholm the Forum in the beautiful and historic city of Maastricht 
promises to be a fabulous occasion. If you have the budget for one event in 2013 
then save it for this - I commend you to be there!” 
Julia Graham, Chief Risk Offi cer, DLA Piper, UK

“The FERMA FORUM  has always drawn the new frontier of the Risk and Insurance 
Manager’s profession: in Maastricht we will try to go even further, by exchanging ideas, 
feelings, even fears, with our feet in the present and our eyes on the future.” 
paolo rubini, risk Manager, telecom italia, italy

“Everyone in the industry has to be here. FERMA Forum is invariably thought-
provoking and commercially relevant. FERMA is an exemplary and purposeful 
exhibition for risk and insurance managers and suppliers.” 
sabrina Hartusch, Global Head of insurance, triumph international spiesshofer 
& Braun KG, switzerland

“If you want to be up-to date in Risk and Insurance Management and meet your pears, 
insurance partners, you attend FERMA Forum. FERMA Forum 2011 was 

excellent organized and the program met all my expectations. 
I’ll encourage my Slovenian pears to attend next FERMA Forum.” 

Maja Šušteršič, Head of Insurance Service Department, Petrol d.d., Ljubljana, Slovenia

“I am looking forward to FERMA Forum 2013 in Maastricht. A unique event in a unique 
old city where you can meet the market in a unique atmosphere. Come and share your 

knowledge, gain new insights and extend your network in Maastricht.”
peter den dekker, insurance & risk manager Vimpelcom ltd, the netherlands

“The format of the programme is set up to learn and discuss issues and defi nitely 
the place to meet experts and develop one’s own professionalism.” 

Michel dennery, risk manager, Gdf sueZ, france

“FERMA’s FORUM is a unique occasion to meet your peers 
and the entire risk management and insurance market!” 

Gaetan lefèvre, risk Manager, cmi Group, Belgium



ferMa – the federation of european risk management associations brings together the national risk management associations of 
20 countries representing Belgium (BELRIM), Czech Republic (ASPARCZ), Denmark (DARIM), Finland (FINNRIMA), France (AMRAE), 
Germany (BfV DVS), Italy (ANRA), Malta (MARM) The Netherlands (NARIM), Norway (NORIMA), Poland (Polrisk), Luxembourg (PRIM), 
Portugal (Apogeris), Russia (RusRisk), Slovenia (SI.RISK), Spain (AGERS, IGREA), Sweden (SWERMA), Switzerland (SIRM), the United 
Kingdom (AIRMIC) and Turkey (ERMA). FERMA’s collective membership of over 4800 individual risk and insurance managers represents 
the major industrial and commercial companies in their respective countries. ferMa’s objectives are to support the development of risk 
Management insurance and Risk Financing in Europe and to be a significant stakeholder at European level in the decision making process 

on risk management, insurance and risk financing issues.

www.ferma-forum.eu
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